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Commercial Marketing & Media Executive
Club: Bromley FC
Location: Bromley, London
Reports to: CRO / COO

Role Overview
This is a multi-functional role supporting our Commercial team, using your creative skills to help grow revenue across the club. 
One day you might be designing graphics to sell‑out event, the next you’re pushing a sponsorship campaign, promoting Broomfields, or creating eye‑catching content for the club shop.
You’ll take real ownership of certain website sections and social media channels, using them with a clear purpose: to generate enquiries, drive bookings and increase off‑field income.
At a club like Bromley FC, this role is hands-on and varied, especially on matchdays.
Designing engaging graphics and visual content for:
· Club events and hospitality  
· Sponsorship and partner campaigns  
· Broomfields (our on-site restaurant and bar)  
· The club shop and retail promotions  
· Other commercial activity across the club  

Owning and managing specific:
· Website sections (updating content, ensuring pages are current, commercial messaging is clear and effective)  
· Social media channels (planning, posting and measuring performance with a focus on revenue and enquiries)  

Working closely with the Commercial and wider club team to:
· Support sponsorship activations and partner announcements  
· Promote hospitality and events  
· Tell the story of Bromley FC in a way that feels authentic, exciting and professional  

Being a key part of our matchday operation:
· Supporting content and commercial activity on game days  
· Working evening fixtures and weekends as required  


Sponsorship & Commercial
· Support the activation of sponsorship agreements (branding, digital exposure, matchday presence)
· Assist with partner communications and relationship management
· Help deliver sponsor-led campaigns and promotions
· Prepare reports showing ROI and engagement for partners

Event Marketing & Delivery
· Assist in planning and promoting matchday activations (fan engagement, halftime features, hospitality)
· Support delivery of non-matchday events (corporate bookings, events, private hires)
· Coordinate with operations.
· Be present at events and matchdays for setup and delivery

Marketing & Campaigns
· Support marketing campaigns for club events
· Assist with email marketing and communications
· Help manage promotions, giveaways, and local outreach
· Work with commercial team on revenue-driving campaigns

Media & Content Creation
· Assist with social media content (graphics, short-form video, captions)
· Capture behind-the-scenes and matchday content (photo/video)
· Support website and app updates
· Work with media team on content planning and scheduling

Communications & PR Support
· Assist with press materials and matchday media requirements
· Support interview coordination and media logistics
· Help maintain positive relationships with local media

Reporting & Admin
· Track performance of campaigns (social, ticketing, sponsorship)
· Maintain databases (partners, events, fan data)
· Provide post-event and post-match reports
· General admin across commercial and media teams

Skills & Experience
· Strong interest in marketing, and media
· Excellent communication and organisation skills
· Ability to multitask across different functions
· Comfortable creating content for social media
· Willingness to work evenings/weekends (matchdays)
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