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	Job Title
	Motion Graphic Designer

	Reporting to
	Head of Marketing 

	Location
	Stadium

	Line Management Responsibility
	NA

	Main Purpose

	To play a key role in bringing our brand and marketing campaigns to life through high-quality motion design. You’ll work closely with brand, marketing, and creative teams to produce engaging motion content that connects with audiences across multiple platforms.

	Working Hours
	Full Time which includes evenings, weekends and bank holidays as required and in line with business needs



	DUTIES & RESPONSIBILITIES

	Your main responsibilities for this role include, but are not limited to the following: 
· Taking briefs from concept through to completion as well as amending/enhancing existing artwork, whilst ensuring all corporate/branding guidelines are followed.
· Create engaging motion graphics and animations for brand and marketing campaigns
· Produce motion content for social media, paid advertising, websites, email, and presentations
· Animate typography, logos, illustrations, and brand assets in line with brand guidelines
· Support campaign rollouts with motion assets in multiple formats and ratios
· Collaborate with designers, marketers, and stakeholders from concept to delivery
· Edit and enhance video content using motion, transitions, and effects
· Ensure all motion output is on-brand, high quality, and fit for purpose
· Manage multiple projects simultaneously and meet campaign deadlines
· To contribute positively to the Clubs vision and culture
· To promote and adhere to the Equality, Diversity and Inclusion Policy and to work consistently to embed ED&I into everything.
· To ensure the working environment is free from harassment and discrimination and any other form of unacceptable behaviour.
· To fully participate in one-to-ones and departmental reviews and meetings.
· To fully participate in annual and mid-term appraisals.
· To understand the Club’s Safeguarding policy, procedures and best practice guidelines and use these to ensure appropriate and safe working practices applicable to the role.
· To promote and assist with Safeguarding.
· To carry out CPD and keep up to date with any training and updates relevant to the role.
· To ensure the health & safety within the Club for self and others is adhered to at all times.
· To carry out all responsibilities with due regard to the Club values and all policies and procedures, in particular Health & Safety, Equality and Diversity and Safeguarding.
· To undertake all required training, including mandatory Club Equality and Diversity, Safeguarding and Health and Safety training.
The duties and responsibilities described are not a comprehensive list and additional tasks may be assigned to the employee from time to time; or the scope of the job may change as necessitated by business demands.



	[bookmark: _Hlk216863208]PERSON SPECIFICATION

	Essential Criteria
	

	· Experience in a Motion Designer role (or equivalent)
· Strong proficiency in Adobe After Effects 
· Experienced Mac-based Creative 
· Solid working knowledge of Premiere Pro, Illustrator, and Photoshop
· Good understanding of animation principles, timing, and visual storytelling
· Experience creating motion for brand and marketing campaigns
· Strong organisational skills and ability to work to briefs and timelines
· Comfortable taking feedback and iterating quickly
· Brand & Marketing Focus
· Experience working within established brand guidelines
· Understanding of how motion supports brand recognition and campaign performance
· Ability to adapt creative for different platforms (especially social and digital)
· Awareness of marketing objectives such as engagement, reach, and conversion
· Supporting creative ideas, preparing proposals, overseeing the production process & execution.
· Highly organised and methodical approach to workload
· Confidential and diplomatic
· Excellent communication skills both written and verbally
· Right to Work in the UK

	Desirable Criteria

	[bookmark: _Hlk96601445]
· Experience with 3D tools such as Cinema 4D or Blender
· Knowledge of social-first video formats and platform best practice
· Experience producing motion for paid social or digital advertising
· Basic understanding of sound design and music syncing




Equality and Diversity
West Bromwich Albion FC is an equal opportunities employer and is committed to provide equality and fairness for all employees and opposes all forms of unlawful and unfair discrimination and positively encourages applications from suitably qualified and eligible candidates regardless of sex, race, disability, age, sexual orientation, gender reassignment, religion or belief, marital status or pregnancy and maternity.  


Safer Recruitment
West Bromwich Albion is committed to safeguarding and promoting the welfare of children, young people and adults at risk, therefore expects all staff and volunteers to share this commitment. 
WBA’s Safeguarding, Equality and Whistleblowing policies can be accessed here https://www.wba.co.uk/club/about-us/club-policies 
It is unlawful for the Club to employ anyone who is involved with regulated activity who is barred from doing so and we will carry out rigorous pre-employment checks and screening.  
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DBS, References, Qualifications, Proof of Identity and Right Work in the UK checks will be required and carried out for this post. 


	Signed
	Name
	Date
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